Education Abroad (Greece) —International Promotional Strategy—MKTG  4490
Kennesaw State University – Summer 2014

Instructor:	Gary L. Selden
Office:		BB 288
Phone:		770-380-2580 (cell)  770-499-3191 (office)
E-Mail:		gselden@kennesaw.edu
Office Hours:	by appointment
Prerequisites:	MKTG 3100, GPA 2.5

Course Description:
Examines the differences in promotional strategy, both process and content, and how it is influenced by culture in an international context. Implications for marketing strategy and tactics are also discussed on both a domestic and global level.  This education abroad class provides a unique business learning opportunity; Greece and its island commerce; set against the backdrop of the world’s most important founding culture.  In addition to the rich culture and history in this European country, students will visit and directly interact with industry leaders as they explore international aspects of consumer behavior and promotional strategy.  With Greece in the forefront of world business news, interacting with business people actually involved in the economic challenges facing Greece and the European Union will be enlightening and educational.  Students will visit with leaders in retail, heavy industry, cosmetics, commerce, viticulture and oenology.  This snapshot of business and culture will equip the students with fundamental knowledge necessary to succeed in the global marketplace and be reflected in their comparative paper and journal.   Combine this with the inherent beauty and history of Greece and its islands and students will realize an experience sure to impact their personal and business perspectives for years to come.


Course Objectives:
Upon successful completion of this course, the student will be able to… 
· demonstrate an understanding of the promotional differences in the marketing strategy of Greek companies compared to the US companies.
· demonstrate how the concept of promotional strategy is applied to international firms.
· demonstrate an understanding of the role of cultural in marketing communications.

Dates:

	Date
	Time
	Location
	Activity

	PRE-TRIP
	
	
	

	May 23, 2014
	2:00 PM – 9:30 PM
	Burruss 
	Pre-trip Orientation

	June 21,2014
	9:00 AM – 5:00 PM
	Burruss 
	Pre-trip Orientation

	July 12, 2014
	9:00 AM – 5:00 PM
	Burruss 
	Course Introductions

	July 19, 2014
	9:00 AM – 5:00 PM
	Burruss 
	Course Project Time

	THE TRIP
	
	
	

	July 30 –August 12, 2014
	
	
	Trip to Greece and the islands of Crete and Santorini

	POST-TRIP
	
	
	

	August 23, 2014
	8:00 AM – 3:30 PM
	Burruss 
	Course Project Presentations



Required Text:	 Readings and links, current and relevant, will be distributed through D2L during the second class meeting.

GRADES:
Grading:
Tests 30%
Comparative Paper 40%
Acculturation 15%
Cultural Experience 15%

Grading Scale:
A=90-100; B=80-89; C=70-79; D=60-69; F= Below 60

Tests – 30%:
Pre-trip and post-trip tests will be given over the material covered in class, guest speakers, cultural experiences and business visits.

Comparative Paper – 40%:
Students will chose an industry that they have an interest in and compare and contrast the domestic and Greek markets in regard to promotional strategy.  After observing that industries promotional strategy here in the US, they will look for examples of promotional strategy for that industry during our Greek visit.  They will then compare and contrast promotional strategy, tools and techniques, observed in both countries.  Paper is comprised as follows:

Students will assemble a paper including the following 4 sections:
Section 1. - Students will conduct surface level research into the follow aspects of Greece:
· Economic Conditions
· Political Environment
· Weather
· Religion
· Specific Cultural Differences
· Specific Cultural Similarities
Section 2. – Students will conduct surface level research into US domestic and Greek promotional strategy paying specific attention to:
· Demographics
· Size of market
· Economic  Impact 
· Key Strategies for Success
Section 3. – Students will keep a journal of personal experiences prior to and while on 
education abroad.
Section 4. – Based upon personal experiences prior to and while on education abroad 
students will articulate perceptions the differences and similarities in promotional strategy 
in general and specifically for the context they have chosen. 

Students are warned NOT to copy and paste materials from research sources.  All source material must be ethically and appropriately attributed.  This paper should be submitted as a Word© Document via D2L no later than 8-20-2014.  Papers received after this date will not be counted as a graded submission.  Students are encouraged to copy their questions onto a note card for easy use during the site visit.

Acculturation – 15%:
The goal of this component is for you and others to learn as much as possible during the entire trip.  Your grade will be jointly determined by the instructors and is a function of your willingness to experience and learn about culture and cultural differences in Greece (social and business). This includes, but is not limited to, understanding and accepting (i.e., not necessarily liking but at least tolerating) the food, language, social mores, values, traditions, weather, and travel accommodations, as well as the consequences of traveling with a group, adhering to a busy schedule, and working in a professional environment.  Cultural competence also includes trying to interact with local people in
local settings. This cannot be done if you stay in your hotel room or at the hotel bar spending all your free time socializing only with other fellow students.  In other words - get out and do stuff! :-)  Attendance and active participation in all activities of the program are required. Missing a planned tour, being late for the charter bus and falling asleep during company presentations/tours can each cost you points. You will also be graded based on attendance and participation at our mandatory class meetings prior to departure.

Cultural Experience - 15%
Students will choose an experience/excursion to accomplish while on the trip in one of the cities or surrounding areas that we visit. The instructor must approve the proposed excursion, and you must demonstrate that you have researched the excursion before we depart the country. The papers about the in country experience should include the following:
✤ Description of proposed experience
✤ Prior research effort including how you found out about it and marketing efforts
✤ Prior to being in country - a plan on how to accomplish the experience and what you hope to get out of the experience
✤ Detailed description of the actual experience including all marketing you encountered in country and at the experience
✤ How would you improve both the experience and its marketing?
✤ General reflections about the experience and what you learned.

Attendance The instructors will jointly determine this aspect of your grade. Attendance and active
participation in all activities of the program are required. Missing a planned tour, being late for the charter bus, falling asleep during company presentations/tours or consistently sleeping on the bus, rather than observing the local environment, will each cost you points. You will also be graded based on attendance and participation at mandatory class meetings prior to departure and one meeting after our return. Missing more than 10% of class time (approximately 3.5 hours, Pre-trip, trip and Post-Trip) may result in a letter grade reduction for the course.  Missing more than 20% of class time (approximately 7 hours, Pre-trip, trip and Post-Trip) may result in a two letter grade reduction for the course.  The dates and times of the on campus classes are as follows:

	Date
	Time
	Location
	Activity

	PRE-TRIP
	
	
	

	May 23, 2014
	2:00 PM – 9:30 PM
	Burruss 
	Pre-trip Orientation

	June 21,2014
	9:00 AM – 5:00 PM
	Burruss 
	Pre-trip Orientation

	July 12, 2014
	9:00 AM – 5:00 PM
	Burruss 
	Course Introductions

	July 19, 2014
	9:00 AM – 5:00 PM
	Burruss 
	Course Project Time

	POST-TRIP
	
	
	

	August 23, 2014
	8:00 AM – 3:30 PM
	Burruss 
	Course Project Presentations



Academic Integrity Statement:
http://www.kennesaw.edu/inst_res/2001gcat/2000gpolic.html#Academic%20Honesty 

Academic Honesty Policy is available on the web at: http:www.Kennesaw.edu/inst_res/2001gcat/2000gpolic.html#Academic%20Honesty
The high quality of education at Kennesaw State University is reflected in the credits and degrees its students earn. The protection of these high standards is crucial since the validity and equity of the University's grades and degrees depend upon it. Any student found guilty of an infraction of a regulation for academic honesty shall be suspended for at least one quarter unless evidence is provided to convince the court that substantial mitigating circumstances existed in that student's offense.  The following regulations are designed to assist students in developing appropriate standards and attitudes with respect to academic honesty. To this end, the regulations protect students against infractions that may compromise the validity of their degree or place them at an undue disadvantage with respect to the equity of their grades.
A. Plagiarism and Cheating (Cheating is not tolerated!)
No student shall receive, attempt to receive, knowingly give or attempt to give unauthorized assistance in the preparation of any work required to be submitted for credit as part of a course (including examinations), laboratory reports, essays, themes, term papers, etc.) When direct quotations are used, they should be indicated; when the language, ideas, theories, data, figures, graphs, programs, electronic based information or illustrations of someone other than the student are incorporated into a paper or used in a project, they should be duly acknowledged.  Plagiarism detection software will be used in the course (Turnitin). All submission (papers, articles, projects, etc.) will be checked for plagiarism by Turnitin throughout the course.
B. Unauthorized Access to Official University Materials
No student shall take or attempt to take, steal, or in an unauthorized manner otherwise procure, gain access to, alter or destroy any material pertaining to the conduct of a class (including tests, examinations, grade change forms, grade rolls, roll books, laboratory equipment, university grade records in written or computerized form, etc.).
C. Misrepresentation, Falsification of University Records or Academic Work
No student shall knowingly provide false information in completing university forms or applications (including admissions forms, scholarship applications, time sheets, use of false or counterfeit transcripts, etc.) or in any work submitted for credit as part of a course.
D. Malicious Removal, Retention, or Destruction of Library Materials
No student shall misplace, take, or destroy or attempt to misplace, take or destroy any item or part of an item belonging to or in the protection of the university library with the intention of bringing about an undue disadvantage in the classroom work of other Kennesaw State University students.
E. Malicious/Intentional Misuse of Computer Facilities and/or Services
The malicious or intentional misuse of computer facilities and services is prohibited. Violation of state and federal laws (including copyright violations, unauthorized access of systems, alteration/damage/ destruction, or attempted alteration/damage/destruction, use for profit, etc.) or a department's rules for computer usage (including account violations, damage or destruction of the system and/or its performance, unauthorized copying of electronic information, use of threatening or obscene language, etc.) is prohibited.
F. Student Identification Cards
1. Lending, selling, or otherwise transferring a student identification card is prohibited, as is the use of an identification card by anyone other than its original holder. 
2. No student shall obtain under false pretenses any additional student identification cards. 
3. [bookmark: _GoBack]A student must present proper credentials to properly identified university faculty and staff upon their request while these persons are in the performance of their duties
Academic Integrity Statement:
The student code of conduct, http://www.kennesaw.edu/inst_res/2001gcat/2000gpolic.html has a
specific section on Academic Honesty:
http://www.kennesaw.edu/inst_res/2001gcat/2000gpolic.html#Academic%20Honesty
Any academic misconduct will be handled as outlined in the KSU Student Code of Conduct, found at the following:
http://www.kennesaw.edu/inst_res/2001gcat/2000gpolic.html#Academic%20Misconduct
Every KSU student is responsible for upholding the provisions of the Student Code of Conduct, as published in the Undergraduate and Graduate Catalogs. Section II of the Student Code of Conduct addresses the University’s policy on academic honesty. Incidents of alleged academic misconduct will be handled through the established procedures of the University Judiciary Program, which includes either an “informal” resolution by a faculty member, resulting in a grade adjustment or a formal hearing procedure, which may subject a student to the Code of Conduct’s minimum one semester
suspension requirement.

